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Marketing is the activity conducted by individuals or organizations that 

involves the process of creating, delivering, and exchanging offerings that have 
value. 

It is also considered as the science and art of providing customer 
satisfaction at a reasonable profit. 
 The essence of marketing is the ongoing communications exchange that 
bridges the gap between product and service providers to the product and 
service seekers in a way that educates, informs, and builds a mutually beneficial 
business or organizational relationship over time. 
 
Questions: 

1) What marketing activity is specifically participated by people and 
organizations? 

2) Why do you think PDUNHWLQJ�LV�ERWK�DQ�³DUW´�DQG�D�³VFLHQFH´" 
3) How is communication associated with marketing?  
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