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The exchange process in marketing is the act by which two or more 

parties or business entities give something of value to each other to satisfy the 
identified need or want. This process is the origin and central concept of 
marketing. 
 The main goal of the exchange process is to make sure that both parties 
received the desired benefits obtained at a cost or what is given up to get it. 
 
 For marketing to take place: 

1) Two or more parties with identified yet unmet needs must participate. 
2) Each party must have something to exchange. 
3) Both parties need to be able to communicate with each other. 
4) Both parties must be able to exchange something of value. 

 
Exercise: Answer the questions briefly.  

1) When does marketing occur? Cite a specific situation. 
2) +RZ�GR�\RX�GHILQH�³VRPHWKLQJ�RI�YDOXH´"�Give a specific example. 
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