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Subject Description:
The course deals with the principles and practices in marketing goods and

services. It also focuses on the development of integrated marketing programs
that will help grow businesses.

TOPIC ACTIVITY TITLE

LAS 1: An Overview of Marketing

LAS 2: Marketing Defined

LAS 3: The Marketing Exchange Process
LAS 4: Marketing Communication

LAS 5: Marketing Communication Mix I
LAS 6: Traditional Approaches to
Marketing

LAS 7: Marketing Communication Mix II
LAS 8: Marketing Concept

LAS 9: Contemporary Marketing

LAS 10: Goals of Marketing

LAS 11: Customer Value

Relationship Marketing | LAS 12: Customer Service
LAS 13: Relationship Marketing

Market 0pportunity LAS 14: The 4Ps of Marketing
Analysis and Consumer [LAS 15: SWOT Analysis in Marketing
Analysis LAS 16: The Marketing Plan

Marketing Principles,
Goals, and Approaches




