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Contemporary marketing refers to a modern marketing strategy that relies
on earning people’s interest in a product or service instead of simply buying it.
This new marketing approach is called inbound marketing in the business
community.

In contrast to actively going out to possible consumers in a wide market,
inbound marketing focuses on developing a unique and highly accessible presence
in the consciousness of consumers. This is done by taking advantage of modern
communications and information technology such as mobile phones and other
gadgets, search engines in Internet connectivity, and social media to attract
consumers. Naturally, however, presence in the market and information highways
demands a high degree of transparency of product features and quality levels.

The elements of a strong inbound marketing strategy are:
1. Content marketing
2. Website
3. Social media
4. Search engine optimization

The inbound marketing process:
1) Get ‘found’ by your potential customers.
2) Convert visitors of your website to leads, and convert leads to actual
customers.
3) Take advantage of platforms with automatic data analytics so as to
gauge effectiveness of your marketing efforts.

Questions:
1. Write your personal insights on the importance of content marketing,
websites, social media, and search engine optimization.
2. Why do companies need to upgrade conventional marketing strategies
and level up with the technological advances for marketing?




