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El Performance Task

LA11: Performance Task 1 — Creative Information Design on

Activity Title: Research Ethics

Learning Target: To present information on research ethics through visual graphics.
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Review the list of ethical principles in LAO8—10 (Ethics of Research 1-3).
rinciples that you will focus on. On a sheet of white
blank paper (long size, 8.5 in. x 13 in.), create an information design of your chosen

Select four (4) ethical

ethical principles. The information design should be on a landscape layout.
Title: Research Ethics

Information design is a method of
presenting information that is simple,
more easily understood, and visually
appealing to a specific target audience.
Say for example, the targeted audience
of this information design on research
ethics is Senior High School students,
like you.

Graphic and text content

Creative design: (Student Mame]

1

Dresign inspiration: Onginal source, if any

Rubric for Grading Information Design

Criteria 10 9 8 7
Excellent Fair Good Poor
Graphics and text Most graphics and Graphics and text
are effectively text used are convey the key Graphics and text
CIarity used and strongly focused and message on fail to convey the
impact the overall generally convey research ethics, key message.
design. the key message. but still lack focus.
Graphics show Graphics are based Graphics do not
outstanding degree | Graphics show on designs or ideas P
P - demonstrate any
Originality of student student creativity | of others; do not original thotaht or
creativity and and originality. demonstrate cregativity 9
originality. original ideas. )
All graphics are Al graphics are
related to research . .
related to research ethics. most of the All graphics are Graphics are not
Relevance ethics, simple, and time s’im le. and related to research | related to research
easy to Pi€ ethics. ethics.
understand easy to
) understand.
Design is L L
Attractiveness 2:”:;223’ \;irg organized, and maybe a bit g;jﬁ:gggly
negat ! neat. disorganized. )

Maximum points: 40




